
APPENDIX A - Statement from applicant about variation 

 

3. Consumer audience 
 
Over the past 6 or 7 years the UK craft beer market has boomed and in the past year or so many 
breweries through a combination of production economics and consumer desire have started to can 
their product. Many speciality beers that breweries first bottled are now canned. 
 
From experience I have worked in the industry for the past 7 years and the buying audience for 
these premium priced speciality products are predominantly, though by no means exclusively, males 
in their mid-twenties to 40 yrs and upwards with some disposable income and whom you might say 
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are relatively affluent. They are buying these products to consume at home or at a friend’s; much 
like you would a decent bottle of wine. It is wholly insufficient to insist these people buy more than 
one can of beer when they are in the shop, and looking to enjoy the product at home after a long 
day at work. Insisting on them buying 2 cans is very annoying to the customer when they are buying 
one can as a treat. 
 
To summarise, we are wholly committed to selling every single product we stock in a responsible 
manner and by no means are we interested in selling what I honestly view as poor quality products 
for consumption on the street. The current stipulations around purchasing more than one canned 
products is making life difficult for us and I believe unnecessarily so. There are absolutely no macro 
canned products in the shop. There is not one single can of Carling, fosters, Stella, and certainly 
nothing that can be described as a "scrumpy-jack style canned super strength cider". We simply 
don't sell it. We will never sell these "macro products". 
 
It's not the quantity of cans that should be the focus here but acknowledgement of the contrast in 
products we sell as opposed to a pile it high, sell it cheap off-licence and the different markets they 
appeal to. 
 
We are a small business and it’s a critical time for us. Having received an overwhelmingly positive 
response from the local community our outlook is focused on quality over quantity and with that 
goes responsible drinking. 
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